STARWOOD CAPITAL GROUP | GREENWICH, CT

Starwood Capital Group engaged me to create a new look
and feel for their corporate brand brochure with the goal to
increase their real estate development projects.

The idea was to capture the sense of journey that both of
Starwood's brands exude. | brought these two brands togeth-
er conceptually in an organic way with the use of rich colorful
photography and bountiful white space providing a journey
through the brand with an editorial approach. Additionally, |
had to decrease the amount of pages from 62 to 8, condens-
ing the information for an easy read.
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SH Group lorem ipsum ctro lorem commodo tincidunt
erate acter tibulum cget est est, sit amet interdum tellus.

1 Hotels & Resorts locations are lo-
rem gilla liber erate semper ubi inter-

dum tellus.

SH Group vello etro lorem commodo
1 Hotels & Resorts gilla liber erate
semper ubi interdum tellus.

Starwood Capital Group brochure.

Mauris eu mauris vello etro lorem commodo tin-
cidunt acter fringilla libero. Loriate semper ubi
sub ubi loret. Vestibulum eget est est, sit amet
interdum tllus.

SH Group vello ctro lorem commodo
Baccarat Hotels & Resorts gilla liber
erate semper ubi interdum tellus.




STARWOOD CAPITAL GROUP | GREENWICH, CT

| was engaged to refresh the brand direction for 1 Hotels & Resorts

and Baccarat Hotels & Resorts in the fall of 2011.

Our
Manifesto

We believe that the perfect
combination of high level
sustainability, style and
service will create a new kind
of ecosystem: a high energy,
green lifestyle. It’s living the
good life in every sense, not
just delivering a checklist of
green initiatives.

=

dining experience and

rtunity for big

CORE VALUES

EVERY TOUCHPOINT IN THE
EXPERIENCE IS DEFINED BY THREE
CORE VALUES:

GLAMOUR,
SEDUCTION &
CELEBRATION

THESE WORDS DESCRIBE OUR DESIGN,
OUR CUISINE, OUR STYLE, OUR VOICE

AND OUR PROGRAMS. EVERYTHING WE
DO BRINGS THESE WORDS ALIVE

Bridging together two brands/Starwood Capital Group brand direction.
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CORPORATE BRAND REDESIGN

IN 2003, BACCARAT LAUNCHED ITS FIRST
LIFESTYLE EXPERIENCE AT THE HISTORIC
NOAILLE MANSION: MAISON BACCARAT PARIS
PROVIDES A POWERFUL BRAND EXPERIENCE
DESIGNED BY PHILLIPPE STARCK, COMBINING
MUSEUM, BOUTIQUE AND CRISTAL ROOM
RESTAURANT. IN 2008, MAISON BACCARAT
OPENED IN MOSCOW.
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IMNEDIATELY DESTROYED. IN THIS WAY, CUSTOMERS NEVER RECEIVE A SINGLE INPERFECT
TEM FROM BACCARAT.
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